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2023

Unlock OOH’s Potential & Value

Discover OOH
Agency Day: Austin

September 27, 2023



Thank You, Sponsors!



Click Slide to Access Video

https://oaaa.sharefile.com/d-s48b96d23049d4fdebc0ceb940bf37f53
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Trends

Today for Tomorrow

Industry           



5Going big on digital transformation.



6Connecting with audiences & communities.



7Capitalizing on consumers’ hunger for real life experiences.



8Showing the ROI to marketers.



9Shepherding a creative renaissance.
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Growth

Today for Tomorrow

Industry           



Out of Home Advertising Association of America 

2022: OOH Fastest Growing Ad Channel

Source: MAGNA



Out of Home Advertising Association of America 

Source: OAAA

OOH Ad Spend ⇡ 20.7% to $8.6 Billion



Out of Home Advertising Association of America 

OOH Ad Spend: Top 10 
Product Categories



Out of Home Advertising Association of America 

#1 OOH Product Category: Healthcare

Source: The Harris Poll



Out of Home Advertising Association of America 

Top 10 OOH Advertisers in 2022

Source: Vivvix



Out of Home Advertising Association of America 

As COVID Fears Decrease, Inflation 
& Recession Concerns Remain High

Source: Harris Poll America This Week Tracker (2023)



Out of Home Advertising Association of America 

2023 Ad Spend Growth Projections

Source: MAGNA (June 2023) | CE= Cyclical events (Political + Olympics) 
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Transformation

Research & Insights

Digital           



Out of Home Advertising Association of America 

Source: The Harris Poll

Consumer Concerns with Digital Media



Out of Home Advertising Association of America 

Digital: Key Growth Driver for OOH  

Source: MAGNA, OAAA



Out of Home Advertising Association of America 

Source: Morning Consult, Nielsen

Digital OOH Generates Consumer Engagement



Out of Home Advertising Association of America 

Almost Half Say Contextual OOH Ads Are More Interesting

Source: The Harris Poll



Out of Home Advertising Association of America 

Programmatic: Significantly 
Expanding DOOH Opportunities

Source: eMarketer

Omnichannel Demand-Side-Platform integrations 
into DOOH Supply-Side Platforms continue to 
grow

Programmatic DOOH in 2023:  

• Projected growth of 48% over 2022 

• Projected to be 23% of DOOH 

Key Drivers: 

• Shorter lead times 

• Greater flexibility

• Aggregated Scale

• Consistent targeting/data 



Out of Home Advertising Association of America 

Source: Nielsen, Solomon Partners, Marketing Sherpa

VOOH Attributes & Competitive Advantages
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Journey & Experience

Research & Insights

Audience          



Out of Home Advertising Association of America 

Almost 80% of Workers are Commuting

Source: Morning Consult



Out of Home Advertising Association of America 

Transit & Airport Volume Continue to Grow 

Source: APTA, US DOT  



Out of Home Advertising Association of America 

Source: Morning Consult

Consumer Mobility + OOH Reach Drives Ad Notice



Out of Home Advertising Association of America 

OOH Complements Consumer Experiences

Source: Morning Consult



Out of Home Advertising Association of America 

Consumers Are Highly Engaged with OOH

Source: The Harris Poll



Out of Home Advertising Association of America 

OOH Creative & Engagement Drivers

Source: The Harris Poll



Out of Home Advertising Association of America 

Colorful, Clever and Coherent Makes the Difference

Source: The Harris Poll



Out of Home Advertising Association of America 

Social Media Users Notice OOH Ads Posted on Platforms

Source: The Harris Poll

How often do you see out of home advertisements reposted on the following social media platforms? 



Out of Home Advertising Association of America 

OOH Generates Highest Ad Recall

Source: Solomon Partners



Out of Home Advertising Association of America 

OOH’s Valuable Audience

Source: The Harris Poll, Morning Consult



Out of Home Advertising Association of America 

OOH Resonates with Multicultural Consumers

Source: Morning Consult
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Outcomes

Research & Insights

OOH Action          



Out of Home Advertising Association of America 

Almost Four in Five Act Following Recent OOH Ad Exposure

Source: Morning Consult



Out of Home Advertising Association of America 

OOH Influences Consumer Purchase Decisions

Source: Morning Consult



Source: Morning Consult

OOH Influences Consumer Purchase Decisions



Out of Home Advertising Association of America 

OOH Primes Mobile Activation

Source: Morning Consult



Out of Home Advertising Association of America 

OOH Most Efficient at Driving Online Activation



Out of Home Advertising Association of America 

OOH Ads Amplify All Media Plans



Out of Home Advertising Association of America 

OOH Key Product Category Ads 
Most Relevant to Consumers



Out of Home Advertising Association of America 

OOH Reaches QSR Consumers ➔ Drives Sales 

Source: The Harris Poll



Out of Home Advertising Association of America 

OOH Automotive Ads 
Generate Consumer Notice & Action

Source: The Harris Poll



Out of Home Advertising Association of America 

OOH Measurement: Performance & Audience
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Digital Evolution

Unlock OOH           



Click Slide to Access Video

https://oaaa.sharefile.com/d-sdf657398d510471ababfc3d769da3ba3




Click Slide to Access Video

https://oaaa.sharefile.com/d-s254d888a27764c0e9bee3d5d382d49b4


Click Slide to Access Video

https://oaaa.sharefile.com/d-s4985bb95e5f849378ddb7c04dee3cbc8


Click Slide to Access Video

https://oaaa.sharefile.com/d-s5e0d4c02aa264b0d9f7eecf89b10d12c




Click Slide to Access Video

https://oaaa.sharefile.com/d-s7eabf3f50d0047179b36061048e59ef9


Click Slide to Access Video

https://oaaa.sharefile.com/d-s8abe0714e7364ce4ac145dd5f6dfb1f3


Click Slide to Access Video

https://oaaa.sharefile.com/d-sb5a54df639814d649834ee970e872020


Speed to market.











Enhanced consumer engagements.

Click Slide to Access Video

https://oaaa.sharefile.com/d-sbc93c951f51643ec828edd85ddf758de


Click Slide to Access Video

https://oaaa.sharefile.com/d-s7531611024e64325bb29c5525f3e278b


Leveraging data & seamless integration.



Click Slide to Access Video

https://oaaa.sharefile.com/d-sfe0a49367a5a47c09037e0ad4453e993




Click Slide to Access Video

https://oaaa.sharefile.com/d-s4d609ab5693946b8bd914f9df35584c4




Meeting marketers’ needs.
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Consumer Connections

Unlock OOH           
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OOH reaches consumers

Drive Fly Walk Ride Shop
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Brands must become an indispensable part 
of consumers' lives—how they 

live, eat, shop, work, & play



OOH is more 
relevant than ever
Providing…

Creative storytelling at scale

Expanded reach

Measured impact on business results

OOH drives better digital media 
performance

Without the challenges of digital media

76



OOH better primes you when 
faced with making a decision

7

7
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93% 56hrs
Average miles 

driven per week by 
adults in Dallas

Time spent in 
congestion by the 

typical driver in 2022, 
an increase of 28%, 

since 2021

Increasingly mobile, persistently connected

Source: Scarborough 2023; 2022 INRIX Global Traffic Scorecard

177
of Dallas adults 

drove or carpooled 
in the last week
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OOH ads are garnering more attention 
& favorability

88%
Of adults have seen 
OOH ads in the past 

30 days1

68%
Of adults notice OOH 
ads on their way to a 

store to shop 
in-person1

61%
View billboard ads 
favorably, higher 

than any competitive 
media1 

Source: 1. OAAA, Morning Consult, 2023; 2. OAAA, The Harris Poll, 2022

85%
Of viewers find OOH 

ads useful2



Conditional Triggers Live Updates Social Integration

DOOH dynamic content capabilities

80



Conditional triggers
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Live updates
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Social updates

83
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Consumers are in control

Source: OAAA, The Harris Poll, 2022

68% Frequently skip online ads due 
to digital device burnout

43% are actively trying to spend less 
time on the phone, computer, 
or reduce TV viewing

78% Are annoyed with ads that 
interrupt their viewing, listening 
and reading experiences

73% are concerned about personal 
security and data when using 
online devices

They want advertising to be meaningful, relevant & 
unintrusive to their experience

84



Dollar for dollar, 
OOH drives online 

& social action 
more than any 

other media 
channel1

78% adults took 
action with their 

mobile device after 
seeing an OOH ad 
within the past 60 

days2

OOH ads have an 
impact on 42% of 
adults’ in-person 

purchase 
decisions3

OOH drives digital & in-person behavior

85Sources: 1. Consumer Insights: OOH and Online Activation, OAAA/comScore; May 2022; 2. Out of Home Advertising Study; OAAA, 
Morning Consult; February 2023; 3. OOH Impact: Retail and Influencer Marketing; OAAA, Morning Consult; March 2023 85



8
6

86



Platforms leveraging 
data and analytics
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Amplification
Attribution

Audience Planning
Integration

88



Proximity scenario

89

Inventory 
within a 5-mile 

radius of 

locations



Demo/behavioral scenario

90

Inventory that 
over-indexes for 
the Whataburger 
target persona



Proximity + demo/behavioral 
scenario
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Inventory within a 
5-mile radius & 

over-indexes for 
the Whataburger 
target persona
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OOH retargeting

Geofence billboards to reinforce 
messaging amongst exposed 
OOH audiences

Reach qualified consumers 
visiting business locations, 
competitors or other points
of interest

Enhance exposure amongst
desirable audience segments 
and market areas

Amplify reach & engagement 
with mobile retargeting

Location targeting Audience targeting



AWARENESS

INTEREST

DECISION

ACTION

Brand Lift Surveys

Product Purchase
Theater, CPG, Telco, Auto, Pharma

Store Visitation
Retail, Dining, Auto, Tourism

App Download & 
Online Engagement

TV Viewership
Measure OOH impact 
on a wide variety of key 
marketing goals ranging from 
broad brand impact to 
specific product purchase.
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Attribution  
solutions for 
a variety of 
objectives



Data Clean 
Rooms

Enable collaboration against 

multiple datasets 

Leverage client’s 1-party data

Planning measurement 

optimization



Understanding 
OOH’s impact 
in the media mix
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OOH drives local 
customers to QSR chain

OBJECTIVE
Attract new customers from local 
neighborhoods across Dallas-Ft. Worth to 
a new-to-market fast casual chain.

SOLUTION
Launch an OOH campaign in proximity to 
restaurant locations and leverage a mix 
of printed and digital inventory to drive 
impressions and store traffic.

Source: Cuebiq, April 2023 |  Lift confidence level: 90%

28%
of exposed audiences 

visited within 3 days
of seeing the OOH 

campaign

65%
of exposed visits were 

from locals living 
within 10 miles of the 

store they visited

VISITATION STUDY The OOH campaign drove a significant number of visits from 
locals to their neighborhood locations, leading over one-quarter 
of them to visit within three days of seeing the billboard ad.

0.6% 0.7%

1.1%
1.4%

1.9%

3.0%

2.2%

3.0%

1 2 3 4 5 6 7 8+

Visitation rate by
frequency of OOH exposure



BRAND AWARENESS &
ONLINE ENGAGEMENT

.

DOOH drives online 
engagement for Twitch

OBJECTIVE
Increase online engagement for Twitch’s 
Streamer Bowl event across NFL markets.

SOLUTION
Combine hand-selected DOOH through 
direct buying with an efficient programmatic 
plan that offers scale and reaches football 
fans and gamers that were matched to their 
Twitch IDs via RADARSync.

The targeted, combined direct + programmatic DOOH 
campaign delivered significant lifts in monthly video views, 
monthly active users and hours watched for Twitch’s Streamer 
Bowl event. It was also recognized for Best Use of Programmatic 
by Adweek and won a Mediapost OMMA award.

Source: Twitch, February 2021

1.1%

3.8%
Monthly video views

90%
Incremental lift in 

monthly active users
on platform among 

DOOH exposed
accounts

Unexposed DOOH Exposed

168%
Increase in

hours watched on
platform among 
DOOH exposed 

accounts

245% Lift



Click Slide to Access Video

https://oaaa.sharefile.com/d-sfb17e88ed2e64848802df6f47b79338c
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Captivating Consumers

Unlock OOH           



Click Slide to Access Video

https://oaaa.sharefile.com/d-saee203dbe7ba4fa3a77b48bd3e57e642




91%
of consumers reported that they would be more 

inclined to purchase a brand’s product or service after 
participating in a brand activation or experience.

EventTrack



78%
of millennials prefer spending money on 

experiences rather than material possessions. 
Eventbrite











Chicago



Washington D.C.



San Francisco



New York City



PhiladelphiaClick Slide to Hear Audio

https://oaaa.sharefile.com/d-s789f265a174347438942173ae721a7a2




Not all impressions are created equal. 



+33%
Lift in likelihood to place 

a first time order.

+43%
More likely to order multiple 

times compared to the 
unexposed control group.



































Today’s Bus Shelters are tomorrow’s Mobility Hubs.



Emergency Services & Real-time PSA Integrations

Device Charging, Wayfinding & Illumination









88%
of adults say it’s important for a business to 

have both in-store and online purchase options.
Momentive

“Better shopping experiences drive purchases.”







8:12
Average Dwell Time*
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Unleash the Renaissance

Unlock OOH           





Awareness generator.



Iconic landmark.



Enhanced consumer engagements.

Click Slide to Access Video

https://oaaa.sharefile.com/d-s4e30c97b090548cab89099b2a9b55ea6


Awareness Generator
Wayfinding.



Spark Intrigue.

Click Slide to Access Video

https://oaaa.sharefile.com/d-s772de4eb814e464bbe10c342aa72f3ee


Shoppable.



Digital public service announcements.



So, what’s the recipe?



Colorful and Vibrant

Portrays Something 
Clever or Funny

Simple Design



Tell a story.



Awareness Generator
Keep it simple.



Short and to the point.

Cici’s 



High contrast with clear focus.

Yeti 



Meet the moment.

Pusch & nguyen



Get contextual with it.



Breakthrough!



Click Slide to Access Video

https://oaaa.sharefile.com/d-se2af7b6750aa41789660fe3a111fc7dc
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